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WASHINGTON, D.C. — Legislation introduced last 
month in both houses of Congress would require the 
U.S. Food and Drug Administration (FDA) to follow its 
own rules regarding the labeling of what the bills call 
“misbranded milk alternatives.”

The DAIRY PRIDE (Defending Against Imitations and 
Replacements of Yogurt, Milk and Cheese to Promote 
Regular Intake of Dairy Everyday) Act was introduced 
Jan. 12 by Sen. Tammy Baldwin (D-Wis.). Rep. Peter 
Welch (D-Vt.) proposed a companion bill in the House 
on Jan. 31.

Both bills say the labeling of plant-based products as 
milk is misleading to consumers, a statement disputed 
by the American Soybean Assoc. (ASA) and the Soy-
foods Assoc. of North America (SANA).

“This legislation is unnecessary, as no confusion in 
the market exists,” said Ron Moore, ASA president, and 
Wendy Behr, SANA president. The two sent a letter Feb. 
6 to leaders of the Senate Committee on Health, Educa-
tion, Labor and Pensions.

“Consumers of soymilk clearly understand that the 
product is derived from soybeans rather than bovine 
milk, and a large percentage consume it for just that 
reason due to dietary choices or restrictions.”

The letter asks the senators to “recognize the valuable 
role of the market in reflecting consumer choices and 
(urges) the committee to reject this attempt to restrict 
the ways in which our industry may market its product.”

In announcing their bipartisan bill, Welch and sever-
al other lawmakers said the FDA would have 90 days 

from enactment of the legislation to “issue guidance on 
how it will enforce the regulatory definition of milk as a 
product produced by a mammary gland.”

The representatives added they objected to “the mis-
leading practice of labeling as ‘milk’ a variety of plant-
based products that do not have the unique attributes 
or nutritional value of real milk.” Milk is defined by the 
FDA’s Code of Federal Regulations as the lacteal secre-
tion obtained by the complete milking of one or more 
healthy cows.

Baldwin’s bill (S.130) was referred to the Senate Com-
mittee on Health, Education, Labor and Pensions. 
Welch’s legislation (H.R.778) was sent to the House 
Committee on Energy and Commerce.

The dairy industry has been working on the labeling 
issue for several years, said Jackie Klippenstein, senior 
vice president of industry and legislative affairs for the 
Dairy Farmers of America.

“It’s understandably frustrating,” she said. “It’s a 
growing problem. Companies put the word ‘milk’ on 
products that don’t contain milk. A huge section of the 
dairy case is taken up with imitation products.”

Consumers are aware of what they’re drinking when 
they choose soy or almond products over dairy milk, 
Klippenstein said, but a bigger concern is that they 
may think those alternative products contain the same 
nutritional benefits. The practice of labeling non-dairy 
products with dairy terms violates current FDA rules 
and is unfair to dairy farmers and processors, Baldwin 
said in a Jan. 31 letter to President Trump.

“Although existing federal regulations are clear, pre-
vious FDA commissioners have failed to enforce these 
labeling regulations and the mislabeling of products 
has increased rapidly,” she wrote. “Products made from 

nuts, seeds, plants and algae do not provide the same 
nutritional profile as the dairy products they imitate, 
and they should not be able to use dairy’s good name 
for their own profit.”

The plant-based milk industry doesn’t claim its prod-
ucts are nutritionally equivalent to dairy milk, said 
Michele Simon, executive director of the Plant Based 
Foods Assoc. “The nutrition argument is another des-
perate attempt by the dairy industry,” she said. “It’s 
easy to see the nutritional value of any plant-based 
product by looking at the label. Consumers (of plant-
based products) are avid label readers. They care very 
much about what they’re consuming.”

People choose non-dairy milk products for a variety 
of reasons, including an inability to drink dairy milk or 
because they don’t want saturated fat and cholesterol 
in their diets, Simon explained. There are also some 
who may stay away from dairy products because of sto-
ries regarding the treatment of cows.

“There’s an increasing awareness of where our food 
comes from,” she noted. “There’s nothing natural about 
industrialized dairy production. It’s so far from the 
quaint image of yesterday of the farmer milking a cow.”

Sales of plant-based foods – beverages, meat substi-
tutes, cheese and tofu – were about $4.9 billion in 2016. 
Plant-based milk may be made from nuts such as al-
monds, cashews, macadamias and pecans. It may also 
come from rice and oats, as well as hemp and flax seed. 
Plant-based cheeses and yogurts are also available.

The goal of the plant-based foods industry is to come 
to a labeling agreement that appeases everyone, Simon 
said. “(The legislation) is a solution in search of a prob-
lem. But we do take it seriously. The legislation wasn’t a 
surprise to me, but the tenor and baselessness of it was.”

Illinois photo contest aims to pull dairy awareness into focus
By TIM ALEXANDER
Illinois Correspondent

PEORIA, Ill. — Just one week after 
opening the competition, reaction from 
students and teachers participating in 
the Peoria County Farm Bureau (PCFB) 
Ag in the Classroom (AITC) program’s 
dairy-focused photo contest are respond-
ing in encouraging numbers.

The contest, open to approximately 40 
elementary schools in the Peoria School 
District through Feb. 28, carries the 
theme “What Does Dairy Look Like to 
You?” The classroom of the winning en-
trant will be treated to a field trip to Lin-

den Hill Dairy Farm in the spring, with 
all costs paid by Prairie Farms of Peoria.

“The hope for this photo contest is to 
really make the students think criti-
cally about where their dairy products 
come from and how much dairy they eat 
throughout the day,” said Abbie Enlund, 
AITC coordinator for the PCFB, who 
helped educators inform teachers in 218 
Peoria area classrooms about the contest 
during January.

“Most of the students and teachers 
were very excited about this opportunity. 
Students asked a lot of questions about 
what they could include in the photo, 
and the early response has been very 
positive.”

Enlund listed Illinois’ dwindling public 
schools budget and the desire to reach 
out to urban youth in the city of Peoria 
about the importance of animal agricul-
ture as two reasons she pursued the idea 
of a dairy photo contest for the Peoria 
AITC program.

“First, I know how strapped school bud-
gets are and for many schools, especially 
Peoria (School District) 150 schools, field 
trips have been almost completely cut 
from all budgets. Kids just don’t get the 
out-of-school experiences they used to,” 
she explained.

“I thought maybe with our contacts and 
connections to farmers in the commu-
nity, we might be able to pull together 
enough support to sponsor a field trip. 
I was honored and elated when Prai-
rie Farms said they would be willing to 
sponsor the whole thing, including bus-
ing costs.

“Secondly, we work with students with 
very different lifestyles – from very ur-

ban kids that have never left the city or 
seen farm animals in person, to students 
that live and work daily on farms with 
their families. I thought how cool or in-
teresting it might be to see the different 
perspectives of these kids on a topic like 
dairy. I thought the photos that came in 
might represent some of those lifestyle 
differences.”

Farm World will publish the winning 
photo in its pages after the entrant and 
classroom are notified in early March, 
along with a photo or two from the win-
ning class’ field trip to Linden Hill Dairy 
Farm, located at 8412 W. Middle Road 
in Peoria.

With the field trip, “students will learn 
in a hands-on way what it takes to get 
the milk in their glass, lanolin in their 
lotion and eggs on their breakfast table,” 
according to Enlund.

Those with questions about the photo 
contest should contact her at 309-686-
7070.
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Joe Mescan Windmill
27162 Capel Road

Columbia Station, Ohio 44028

(440) 236-3278
FREE SHIPPING

Find a Lower Price, Call US

33 Years in the Pond Aeration Business
100% Wind Power • Improve Water Quality
Bellow Pump for More Air • 5 Yr. Warranty
Assembly & Install DVD • Prevents Winter

Kill Combats Algae & Aquatic Weeds
4-Leg Towers Veterans Discount

THANK YOU FOR YOUR SERVICE
MADE FROM HEAVY-DUTY MATERIALS THAT WILL STAND THE TEST OF TIME.

We Also Manufacture:  Hay Feeders • Mineral Feeders • Fence Line Feeders
Hay Spears And Trip Dumpsters

TRACK SIDE STEEL & FAB
Tradition In Progress

6415 HELENA ROAD, MAYSLICK, KY 41055

606-763-9219
MANUFACTURERS OF QUALITY LIVESTOCK

FEEDING EQUIPMENT

Call ForPricing
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BALE WAGON
This 8 Bale Transporter Saves You Time and Trips. Handles Hay Gently and Easily.

Allows You to Purchase or Transport Large Round Bales
Where Only 3 Point Hitch Loading Is Available.

Transport is designed with a low profile and front dolly wheel turning system for easy maneuvering in tight spots.

MODEL 250 SPECIFICATIONS
 Width 9’1”
 Length 25’
 Track Width 7’4”
 Bale Arm Spacing 36”
 Main Frame 4’x10’x¼”
 Bale Arms 4’x4’x3/16”
 Wheels Optional
 Quick Hitch
     Tongue Adj. 70”-83”
 Rear Hitch 1” Pin
 Loading Height 23”

Length 20’, 24’ or Special Order • Width 72”
Quick Hitch Extendable Tongue

Heavy-Duty Dolly Wheel Turning System
Heavy-Duty Rear Axle

Standard 15” Rims - Tires
Feeding Height 28”

20’ Wagon Has 36 Feeding Spaces
24’ Wagon Has 42 Feeding Spaces

These feeder wagons are designed for easy 
loading of round bales or loose feed. End gate 
opens up for easy loading and clean out from 
back end. Made from heavy-duty materials.

MODEL #310 - #315
Feeder Wagon With End Gate

Wagons come with quick hitch extendable 
tongues for easy hook up. Designed with 
two runners to keep hay bales off bottom of 
wagon.

HEAVY-DUTY MINERAL FEEDERS

Feeders are designed with heavy-duty materials to 
stand up to your stock and long term use.

Feeders come with attachment for 
quick assembly

of 3’ Easy Way cattle oilers.
• For use with or without oiler
• Single sided or double side
• 1 or 2 oilers
• Oiler reduces pink eye, helps on parasites, increases gains
• Feeds 2 kinds of minerals
• Made with 2-3/8”, 1-5/16” Sch 40 pipe frame with solid metal roof
• 10-year no rush thru on pipe frame

5% Discount 
on Easy Way 

Orders Before 
March 31, 2017


